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Introduction: 
 

The curriculum framework for B.B.A. degree is structured to offer a broad outline that helps in 

understanding the creative potential of new career growth opportunities based on changing industrial 

and societal needs. The course is upgraded keeping in mind the aspirations of students, changing 

nature of the subject as well as the learning environment. The core concepts within subject have 

been updated to incorporate the recent advancements, techniques to upgrade the skills of learners to 

create a focus on various functional areas of business. Problem Based learning has been integrated 

into the curriculum for a better understanding of various concepts in business and commerce. The 

syllabus under NEP-2020 is expected to enhance the level of understanding among students and 

maintain the high standards of graduate program offered in the country. Effort has been made to 

integrate the use of recent technology and MOOCs to assist teaching-learning process among 

students. The major objective of the graduate program is to elevate the subject knowledge among 

students, and making them as critical thinkers thereby students can address the issues related to 

industry and other business sectors. In a nutshell, the course serves as plethora of opportunities in 

different fields‟ right from accounting, financial markets, marketing and human resource 

management. 

 
AIMS AND OBJECTIVES OF UG PROGRAMS IN B.B.A: 

 

 To provide knowledge regarding the basic concepts, principles and functions of management. 

 To develop business and entrepreneurial skills among the students.  

 To provide knowledge and requisite skills in different areas of management like human 

resource, finance, operations and marketing to give a holistic understanding of a business 

system. 

 To equip the students with knowledge related to qualitative and quantitative techniques for 

critical thinking and problem solving.  

 To provide practical industrial exposure to the students to gain managerial competencies and 

business acumen while attaining a holistic understanding of a  business/industry. 

 To inculcate global view of the industrial and organizational establishments and their  

functions for taking viable decisions in international business setting. 
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PROCEEDINGS OF UG BOS MEETING OF – B.B.A,  

B.B.A (Aviation/Fire and Safety/BF/IAS), BHM, B.Voc COURSES 

 

 

Proceedings of the BOS – UG – B.B.A, B.B.A (Aviation/Fire and Safety/BF/IAS), BHM,  B.Voc 

courses for the academic year 2021 – 2022 meeting held on 05th October 2021 at the Chamber of the 

Chairman (BOS), Department of Commerce, Central College Campus, Bengaluru City University, 

Bengaluru-560001 at 02:00 P.M. The Board has agreed and approved the course matrix and syllabus of first 

year of the above mentioned courses. In case any input required will be authorised by the Chairman and 

necessary modification will be done as approved by the Board. 

 

 

 

MEMBERS PRESENT: 

 

1. Dr.Muninarayanappa.M, Chairman & Dean, Dept of Commerce            Chairperson 

2. Dr. Krishna Reddy, Professor, Dept of Commerce, S.K.University               Member 

3. Dr.H Prakash, Maharani Cluster University        Member 

4. Dr. Padmaja, MLA College of Higher Learning       Member 

5. Dr.Rajkumar, Dept of Business Studies, Mount Carmel College    Member 

6. Dr.R.Parvathi, Principal, VET first Grade College      Member 

7. Dr.T.Jaggaiah, Principal, IIBS         Member 

8. Dr.Mahesh, Principal, Jain college V.V.Puram       Member 

9. Dr.K.R.Mahesh Kumar, Community College, Jayanagar     Member 

10. Dr.Shreelatha, V.V. Puram College of Arts and Commerce      Member 

11. Dr. Narasimhan.K, Bishop Cotton Women Christian College     Member 

12. Sri.K.Narayana, Industrial Expert, BEML                                                                  Member  

13. Dr. Kamala Suganthi, Principal, Brindavan College, Bengaluru                                Member 

14. Dr. Chandrashekar, Principal, RC College, Bengaluru                                               Member 

15. Dr.Mariyappa, BMS College, Bengaluru       Member 

 

 

MINUTES OF THE MEETING: 

 

1. The Chairman & Dean, Faculty of Commer & Management, Bengaluru City University, welcomed 

all the BOS members of the BBA Board for BOS meeting which was scheduled on 05.10.2021 at 

2.00pm.  and also thanked the Government of Karnataka for sanctioning the Constituent College 

under BCU.  

2. Chairman highlighted about the Orientation Programme of NEP - 2020 for Commerce and 

Management faculties which was organised by the Faculty of Commerce and Management at 

Jnanajyothi Auditorium on 1
st
 Septmber 2021 with three technical sessions (i.e., 1

st
 session: 

Structure & Matrix, 2
nd

 session: Policy Implementation and 3
rd

 session: Inter Disciplinary 

Issues) clarified all the doubts in implementations of NEP syllabus of UG Programmes by the 

Faculty of Commer & Management, Bengaluru City University.  

 

3. The Chairman briefed BOS members about the admission paths for Undergraduate Programmes as 

follows: 

i. Exit after 1
st
 year ( I & II Sem) – the candidate will be awarded with Certificate with 

minimum 48 credits. 

ii. Exit after completing 3
rd

 and 4
th

 semesters – the candidate will be awarded with Diploma 

Certificate with minimum 96 credits. 

iii. Exit after 3
rd

 year ( V & VI Sem) – the candidate will be awarded with Bachelor Degree in 

Business Administration with minimum 180 credits. 

 



Page 4 of 45 

 

 

 

 

 

iv. The candidate can continue the 4
th

 year ( VII & VIII Sem) to get honours/research degree 

with minimum 220 credits. 

v. Students completing a 4
th

 year Bachelor‟s programme with Honours/Research, may be 

admitted to a 1
st
 year Master‟s programme. 

vi. Students completing a 4
th

 year Bachelor‟s programme with Research, will be eligible for 

admission for Doctoral Programme (Ph.D). 

vii. The medium of instruction should be only in English. 

viii. The subject Business Economics can be replace with Business Environment or Business 

Maths. 

ix. After completing the requirements of a 3
rd

 year Bachelor‟s Degree candidates who meet a 

minimum CGPA of 7.5 shall be allowed to continue studies in the 4
th

 year Undergraduate 

programme to pursue and complete the Bachelor‟s degree with Research. 

x. Skill enhancement courses are compulsory for I to VI semesters. 

xi. Attendance is 75% minimum for every subject. 

xii. In the 4
th

 year (VIII sem) the marks for Research Project should be increased to 200 marks ( 

i.e., 120 for SEE & 80 for CIE) to equate with 200 marks of two subjects. 

xiii. Airline Crew Training module should be covered practically not theoretically. 

xiv. It has been suggested that the Fundamentals of Accounting (1.2) LTP is 3+0+2  

i.e., 4 hours work load. 

 

The meeting concluded with the approval of the BOS Board. It was resolved to implement the above 

changes in the Curriculum from the academic year 2021 – 2022. 

 

 

 

 

 

 

 

 

 

Chairman – BOS  
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DEPARTMENT OF COMMERCE  

1. TITLE AND COMMENCEMENT: 

 

a. These regulations shall be called “The Regulations Governing the Choice Based Credit System Semester 

Scheme with Multiple Entry and Exit Options in the Undergraduate, and Postgraduate Degree 

Programmes in the Faculty of Business Management Program.  

 

b. Regulations shall come into force from the Academic Year 2021-22.  

 

2. SALIENT FEATURES OF THE FOUR YEARS MULTIDISCIPLINARY UNDERGRADUATE 

PROGRAMME WITH MULTIPLE ENTRY AND EXIT OPTIONS: 

 
a) The program shall be structured in a semester mode with multiple exit options with Certification, 

Diploma and Basic Bachelor Degree at the completion of first, second and third years, respectively. 

The candidate who completes the four years Undergraduate Program, either in one stretch or through 

multiple exits and re-entries would get a Bachelor‟s degree with Honours  

 

b) The four year undergraduate Honours degree holders with research component and a suitable grade 

are eligible to enter the „Doctoral (Ph.D.) Program’ in a relevant discipline or to enter „Two Semester 

Master‟s Degree programme with project work‟.  

 

c) Candidates who wish to enter the Masters/Doctoral programme in a discipline other than the major 

discipline studied at the undergraduate programmes, have to take additional courses in the new discipline 

to meet the requirement or to make up the gap between the requirement and the courses already studied.  

 

d) There may be parallel five year integrated Master‟s degree programmes with exit options at the 

completion of third and fourth years, with the undergraduate basic degree and post-graduate diploma in a 

discipline, respectively.  

 

e) There may also be an integrated doctoral programme with exit option at the end of the first year with 

the Master‟s degree.  

 

f) The students who exit with Certification, Diploma and Basic Bachelor Degree shall be eligible to re-

enter the programme at the exit level to complete the programme or to complete the next level.  

  

g) The Multidisciplinary Undergraduate Programme may help in the improvement of all the educational 

outcomes, with a flexible and imaginative curricular approach. The program provides for both breadth 

and depth in diverse areas of knowledge. A range of courses are offered with rigorous exposure to 

multiple disciplines and areas, while specializing in one or two areas. The programme fulfils knowledge, 

vocational, professional and skill requirements along-side humanities and arts, social, physical and life 

sciences, mathematics, sports etc.  

 

h) The curriculum combines conceptual knowledge with practical engagement and understanding that has 

relevant real world application through practical laboratory work, field work, internships, workshops and 

research projects.  

 

i) A few courses are common to all students which contribute to the breadth of study and two areas of 

specialization in disciplinary areas provides for depth of study.  
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j) The areas of specialization which the students are required to choose are either two disciplines/ subjects 

or a discipline called „major‟ (e.g. History or Economics or Physics or Mathematics) and an area of 

additional discipline called „minor‟ (e.g. Music or Sports or Geography). Students gain deep disciplinary 

knowledge through theory and practical experiences in their area of specialization (major). They gain a 

reasonable understanding of the area of additional study (minor) that they choose. Students can choose 

subject combinations across „streams‟ (e.g. a student can choose a „major‟ in physics and combine it with 

a „minor‟ in history or Music or Sports). One of the disciplines can also be a vocational subject or 

Teacher Education.  

 

k) The students may study two disciplines at the same level or breadth up to the sixth semester and choose 

one of them for study in the fourth year to obtain the Honours degree in that discipline. A student who 

wishes to get dual honours degrees may repeat the fourth year of the program in the second discipline  

 

l) The students may choose one discipline and vocational subject or Teacher Education for their study in 

the undergraduate program. This will enable them to get an Honours degree either in the discipline or in 

the vocational subject/ Teacher Education or both, in the discipline and in the vocational subject/ 

Teacher Education.  

 

m) Skills shall be explicitly integrated, highly visible, taught in context, and have explicit assessment. The 

skills shall include abilities in language and communication, working in diverse teams, critical thinking, 

problem solving, data analysis and life skills.  

 

n) Students shall be given options to choose courses from a basket of courses which the institution is 

offering. There shall be no rigidity of combination of subjects.  

 
The Four-Year Choice Based Credit System Semester Scheme makes the product of a University at par with 

the global practices in terms of academic standards and evaluation strategies. In the emerging scenario of 

Internationalization of Indian Higher Education, it is imperative that the Universities in India should follow 

this system so that the mobility of their products both within and across the geographical jurisdiction 

becomes possible. 

 

The Salient Features of The Credit Based Semester Scheme:  
 

Each course shall carry certain number of credits. Credits normally represent the weightage of a course 

and are a function of teaching, learning and evaluation strategies such as the number of contact hours, the course 

content, teaching methodology, learning expectations, maximum marks etc. In the proposed programs, generally 

one hour of instructions per week in a semester is assigned one credit. In terms of evaluation, one credit is 

generally equivalent to 25 marks in a semester. Thus a 3 or 4 credits course will be assessed for 100 marks, 2 

credits courses are assessed for 50 marks and one credit course will be assessed for 25 marks. What matters for 

the calculation of Semester Grade Point Average (SGPA) or the Cumulative Grade Point Average (CGPA) is the 

percentage of marks secured in a course and the credits assigned to that course.  

On this basis, generally, a three-year six-semester undergraduate program will have around 144 credits, 

and a four-year eight-semester honours degree program will have around 186 credits and a five-year ten-

semester master‟s degree programme will have 228 credits.  

 

The General Features of The Credit Based Semester Scheme Are  
 

a. The relative importance of subjects of study are quantified in terms of credits.  

b. The subjects of study include core, elective, ability/skill enhancement courses  

c. The programme permits horizontal mobility in course selections.  

d. The students shall take part in co-curricular and extension activities.  

e. The declaration of result is based on Semester Grade Point Average (SGPA) or Cumulative Grade Point 

Average (CGPA) earned.  
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3. DURATION OF PROGRAMMES, CREDITS REQIUREMENTS AND OPTIONS: 
 

The undergraduate degree should be of either a three- or four-year duration, with multiple entry and 

exit options ithin this period, The four year multidisciplinary Bachelor‟s programme is the preferred option 

as it allows the opportunity to experience the full range of holistic and multidisciplinary education with a 

focus on major and minor subjects as per the student‟s preference. The four-year programme may also lead 

to a degree with Research, if the student completes a rigorous research project in the major area(s) of study. 

 

Thus the undergraduate programmes shall extend over four academic years (Eight Semesters) with 

multiple entry and exit options. The students can exit after the completion of one academic year (Two 

semesters) with the Certificate in a discipline or a field; Diploma after the study of two academic years (Four 

Semesters) and Regular Bachelor Degree after the completion of three academic years (Six Semesters). The 

successful completion of Four Years undergraduate Programme would lead to Bachelor Degrees with 

Honours in a discipline/subject. 

 

Each semester shall consist of at least 16 weeks of study with a minimum of 90 working days 

(excluding the time spent for the conduct of final examination of each semester). 

 

4. THE CREDIT REQUIREMENTS ARE AS FOLLOWS. 

EXIT WITH Min. Credits 

Requirement* 

NSQF 

Level 

Certificate at the Successful Completion of First Year (Two 

Semesters) of Four Years Multidisciplinary UG Degree 

Programme  
48 5 

A Diploma at the Successful Completion of the Second Year 

(Four Semesters) of Four Years Multidisciplinary UG Degree 

Programme  
96 6 

Basic Bachelor Degree at the Successful Completion of the 

Third Year (Six Semesters) of Four Years Multidisciplinary 

Undergraduate Degree Programme  
140 7 

Bachelor Degree with Honours in a Discipline at the 

Successful Completion of the Four Years (Eight Semesters) 

Multidisciplinary Undergraduate Degree Programme  

 

180 8 

*Details of credits are described later in this report 

The students shall be required to earn at least fifty per cent of the credits from the Higher Education 

Institution (HEI) awarding the degree or diploma or certificate: Provided further that, the student shall be 

required to earn the required number of credits in the core subject area necessary for the award of the degree 

or Diploma or Certificate, as specified by the degree awarding HEI, in which the student is enrolled. 

 

4. National Skills Qualifications Framework 

The progressive curriculum proposed shall position knowledge and skills required on the continuum of 

novice problem solvers (at entry level of the program) to expert problem solvers (by the time of graduation): 

 

At the end of first year Ability to solve well defined problems 

At the end of second year Ability to solve broadly defined problems 

At the end of third year Ability to solve complex problems that are  

ill-structured requiring multi-disciplinary skills to solve 

them 
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During fourth year- Experience of workplace problem solving in the form of  

Internship or Research Experience preparing for Higher 

Education or Entrepreneurship Experience 

 
The Integrated Master‟s Degree Programmes shall extend over five academic years (Ten Semesters) with 

exit options with Regular Bachelor Degree after successful completion of three academic years (Six 

Semesters) of study and Bachelor Degree with Honours in a discipline/ subject at the end of four academic 

years (Eight Semesters). Completion of five years of integrated Master‟s Degree Programme would lead to 

Master‟s degree in a subject. 

 

Credit Requirements: The candidates shall complete courses equivalent to a minimum of  

 140 credits to become eligible for the Regular Bachelor Degree,  

 180 credits to become eligible for the Bachelor Degree with Honours  

 220 credits to become eligible for the Integrated Master‟s Degree. 

 

 Master’s Degree Programmes will be of One Academic Year (Two Semesters) for the Four 

Years Honours Degree holders and  

 Master’s Degree Programmes will be of Two Academic Years (Four Semesters) for the three 

years basic or three years Honours Degree holders.  

 Two Years Master’s Degree Programmes will have exit option at the end of One Academic 

Year (Two Semesters) with the Post-graduate Diplomas in the respective disciplines/ subjects, 

provided they earn a minimum of 44 credits as follows:. 

 

 44 Credits after the Bachelor Degree to become eligible for the PG Diploma  

 88 Credits after the Bachelor Degree to become eligible for the Master‟s Degree 

 

It is optional to the candidate to exit or not, after two, four and six semesters of the undergraduate programme 

with Certificate, Diploma and with Regular Bachelor Degree, respectively. He/she will be eligible to re-join the 

programme at the exit level to complete either the diploma, degree or the honours degree. Further, all the 

candidates will be awarded Bachelor degrees on successful completion of three academic years (Six Semesters) 

of the undergraduate programmes. 

 

A student will be allowed to enter/re-enter only at the Odd Semester and can only exit after the Even Semester. 

Re-entry at various levels as lateral entrants in academic programmes should be based on the earned credits and 

proficiency test records. 

 

5. ACADEMIC BANK OF CREDITS (ABC) 

The Academic Bank of Credits (ABC), a national-level facility will promote the flexibility of the curriculum 

framework and interdisciplinary/multidisciplinary academic mobility of students across the Higher Education 

Institutions (HEIs) in the country with appropriate “credit transfer” mechanism. It is a mechanism to facilitate 

the students to choose their own learning path to attain a Degree/ Diploma/Certificate, working on the principle 

of multiple entry and exit as well as anytime, anywhere, and any level of learning. ABC will enable the 

integration of multiple disciplines of higher learning leading to the desired learning outcomes including 

increased creativity, innovation, higher order thinking skills and critical analysis. ABC will provide significant 

autonomy to the students by providing an extensive choice of courses for a programme of study, flexibility in 

curriculum, novel and engaging course options across a number of higher education disciplines/ institutions. 

6. ELIGIBILITY FOR ADMISSIONS: 
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A candidate who has passed two years Pre-University Examination conducted by the Pre-University Education 

Board in the State of Karnataka or any other examination considered as equivalent thereto shall be eligible for 

admission to these programmes.  

 

7. ELIGIBILITY FOR ADMISSION TO POST-GRADUATE PROGRAMMES: 
 

a) GENERAL: Candidates who have passed the three year Bachelor‟s degree examination of the 

University or any other University considered as equivalent thereto, with the respective subject as 

optional / major / special / main subject, are eligible for admission to the two years Master‟s Degree 

programmes provided they have secured a minimum of CGPA of 4.0 or 40% marks in the aggregate of 

all the subjects and CGPA of 5 or 50% marks (CGPA of 4.5 or 45% marks for SC/ST/Category 

I/Differently abled candidates/) marks in the major/cognate subject.  

 
b) Candidates who have passed the four year Bachelor‟s honours degree examination of the University or 

any other University considered as equivalent thereto, with the respective subject as optional / major / 

special / main subject, are eligible for admission to the one year Master‟s Degree programmes provided 

they have secured a minimum CGPA of 5 or 50% marks (CGPA of 4.5 or 45% marks for 

SC/ST/Category I/Differently abled candidates/) marks in the subject.  

 
The specific requirements and relaxations admissible for specific Master‟s Degree Programmes shall be 

as prescribed by the respective Boards of Studies, approved by the Academic Council and notified by the 

University.17 

 

8. MEDIUM OF INSTRUCTION: 

The medium of instruction and examination shall be English. 

 

9. SUBJECTS OF STUDY 

The Components of Curriculum for Four Years Multidisciplinary Undergraduate Programme: The Category 

of Courses and their Descriptions are given in the following Table and in 

SL.NO Category of courses Objective/Outcome  

1  Languages  

Languages provide the medium of fresh and free 

thinking, expression and clarity in thought and speech. 

It forms as a foundation for learning other courses. 

Helps fluent communication. In addition to English, a 

candidate shall opt for any of the languages studied at 

the Pre-University or equivalent level.  

2  Ability Enhancement Courses  

Ability enhancement courses are the generic skill 

courses which are basic and needed for all to pursue 

any career. These courses ensure progression across 

careers. They enable students to develop a deeper sense 

of commitment to oneself and to the society and nation 

largely.  
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3 

Skill Enhancement/ 

Development Courses / 

Vocational courses  

Skill Enhancement courses are to promote skills 

pertaining to a particular field of study. The purpose of 

these courses is to provide students life-skills in hands-

on mode so as to increase their employability/ Self-

employment. The objective is to integrate discipline 

related skills in a holistic manner with general 

education.  

These courses may be chosen from a pool of courses 

designed to provide value-based and/or skill-based 

knowledge. The University can suggest its own courses 

under this category based on its expertise, 

specialization, requirements, scope and need.  

 

Foundation/ Discipline based 

Introductory Courses  
 

Foundation /Introductory courses bridge the gap for a 

student if he/she has not got a basic groundwork in a 

specific area of discipline. These courses will 

supplement in better understanding of how to integrate 

knowledge to application into a society.  

4 
Major Discipline  

Core Courses  

A Major discipline is the field in which a student 

focuses during the course of his/her degree. A course in 

a discipline, which a candidate should compulsorily 

study as a core requirement is termed as a Core course. 

The core courses aim to cover the basics that a student 

is expected to imbibe in that particular discipline. They 

provide fundamental knowledge and expertise to 

produce competent, creative graduates with a strong 

scientific, technical and academic acumen. These 

courses are to be taught uniformly across all 

universities with minimum deviation. The purpose of 

fixing core courses is to ensure that all the institutions 

follow a minimum common curriculum so that each 

institution adheres to a common minimum standard 

which makes credit transfer and mobility of 

students easier.  

 
Major Discipline Elective 

Courses  

 

Elective Course is a course which can be chosen from a 

pool of courses and which may be very specific or 

specialized or advanced or supportive to the 

discipline/subject of study or which provides an 

extended scope or enables an exposure to some other 

discipline/ subject/domain or which nurtures the 

candidate‟s proficiency/skill.  

Elective courses offered under the main discipline are 

referred to as Discipline Specific Electives. These 

courses provide more depth within the discipline itself 

or within a component of the discipline and provide 

advanced knowledge and expertise in an area of the 

discipline.  
The institutions have freedom to have their own courses 

based on their expertise, specialization, requirements, 

scope and need. The elective courses may be of 

interdisciplinary nature  
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Minor Discipline Courses  

 

A Minor Discipline is a secondary specialization that 

one may choose to pursue in addition to a Major 

Discipline. They may be related areas of studies or two 

distinct areas of studies which are not interrelated at all.  

 

5 
Open or Generic Elective 

Courses  

 

Open or Generic Elective Courses are courses chosen 

from an unrelated discipline/ subject, with an intention 

to seek exposure beyond discipline/s of choice. The 

purpose of these is to offer the students the option to 

explore disciplines of interest beyond the choices they 

make in core and discipline specific elective courses.  

Note: A core course offered in a discipline/subject may 

be treated as an elective by other discipline/subject and 

vice versa and such electives may also be referred to as 

Open or Generic Electives.  

 
Project work/ Dissertation/ 

Internship/ Entrepreneurship  

 

Project work is a special course involving application 

of knowledge in solving / analysing / exploring a real 

life situation / difficult problem/ data analysis. Project 

Work has the intention to provide research 

competencies at undergraduate level. It enables to 

acquire special/ advanced knowledge through support 

study/a project work. Candidates shall carry out project 

work on his/her own with an advisory support by a 

faculty member to produce a dissertation/ project 

report. Internship/ Entrepreneurship shall be an integral 

part of the Curriculum  

 
Co-curricular and Extension 

Activities  

 

These activities help in character building, spiritual 

growth, physical growth, etc. They facilitate 

development of various domains of mind and 

personality such as intellectual, emotional, social, 

moral and aesthetic developments. Creativity, 

Enthusiasm, and Positive thinking are some of the 

facets of personality development and the outcomes of 

these activities  

 

 

9.1 ABILITY ENHANCEMENT COURSES: 

Ability Enhancement (AE) Courses can be divided into two categories:  

a) AE Compulsory Courses (AECC): The universities may have common curriculum for these papers. 

There may be one paper each at least in the first four semesters viz.  

(1) Environmental Studies and  

(2) Constitution of India.  

In addition to these, two languages shall be studied in the first four semesters of the Undergraduate Programmes.  

 

b) Skill Enhancement Courses (SEC): The universities may offer from a common pool of papers listed by 

KSHEC/ National Regulatory Bodies such as UGC or GEC/ NHERC or the universities may frame some 

papers, in addition to the list suggested.  

 

9.2 LANGUAGES:  
 

Two languages are to be studied out of which one shall be Kannada and the other shall be either English or 

an Indian Language or other Foreign language:  

English, Sanskrit, Hindi, Tamil, Telugu, Malayalam, Marathi, Konkani, Urdu, Persian, Arabic, German, 

French, Latin, Russian, Japanese and any other language prescribed/ approved by the university 
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a) The Candidates shall study two languages in the first four semesters of the programs. The students who 

have studied Kannada at the school and/or Pre-University or equivalent level, shall opt Kannada as one 

of the languages and study it in the first four semesters of the programmes. In addition to Kannada, the 

students shall opt for another language from the languages offered in the university/college and study it 

in the first two semesters of the programmes. They may continue to study the same language in the 

second year or may choose different language in the second year. A candidate may opt for any language 

listed above even if the candidate has not studied that language at PUC or equivalent level.  

 

b) Students who have not studied Kannada at any level from school to Pre-University shall study Kannada 

as functional language in one of the first two semesters along with another language of their choice. 

They shall study any two languages of their choice in the remaining three semesters. They may change 

the languages every year. With the permission of the University, a candidate may opt for any other 

language listed above even if the candidate has not studied that language at PUC or equivalent level  

 

c) Speech/hearing/visually impaired/mentally challenged and study disabled students are exempted from 

studying one of the languages prescribed under para 8.2 above.  

 

9.3  SKILL ENHANCEMENT COURSES (COMMON FOR ALL PROGRAMMES):  

 

i. Any four skill enhancement/development courses are to be studied in the first six semesters, one per 

semester as prescribed by the concerned faculty and approved by the Academic Council. The courses 

may include the following:  
 

SEM. B.COM./BBA/BMS/BHM  

I/II Digital Fluency/ Creativity and Innovation  

III/IV Artificial Intelligence/ Critical thinking &problem solving  

V Cyber Security/ Entrepreneurship  

VI Professional Communication / German / French/  

 
ii. One soft core course or allied subject each in the seventh and eight semesters of the honours 

programme and the integrated Master‟s degree programme or in the first and second semesters of the 

post-graduate programmes, and one open elective in the ninth semester of the integrated master‟s 

programmes are to be studied as prescribed by the respective Board of studies and approved by the 

Academic council. The soft core courses may include research methodology course, one of the 

foreign languages such as German, French etc. or any other course prescribed by the university from 

time to time.  

 

9.4 A. CORE SUBJECTS  

The core subjects that a candidate can choose under the Faculty of Arts and Science, include the following: 

a) B.B.A. Degree / Honours Degree Programme:  

b) B.Com./BBA Degree/ Honours Degree Programme in Logistics & Supply Chain Management/ 

Accounting & Finance/ Banking & Finance / Tourism & Travel Management/ Insurance & 

Actuarial Studies 

 

9.5 VOCATIONAL SUBJECTS:  
Advertising, Computer Applications, Electronic Equipment Maintenance, Entrepreneurship 

Development, Instrumentation, Office/Home Management and Secretarial Practice, Sales Promotion 
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and Management, Tax Procedure and Practice, Tourism and Travel Management and any other 

subjects introduced from time to time. 

 

9.6 CO-CURRICULAR AND EXTENSION ACTIVITIES  

 
A student shall opt for two of the following activities offered in the college, in each of the first six semesters of 

the undergraduate programmes. The activity carries a credit each for each of the activities and will be internally 

assessed for 50 marks.  
 

a. Physical Education or Activities related to Yoga/ Sports and Games  

b. N.S.S. / N.C.C / Ranger and Rovers/Red cross  

c. Field studies / Industry Implant Training  

d. Involvement in campus publication or other publications  

e. Publication of articles in newspapers, magazines  

f. Community work such as promotion of values of National Integration, Environment, Human rights and 

duties, Peace, Civic sense etc.  

g. A Small project work concerning the achievements of India in different fields  

 

h. Evolution of study groups/seminar circles on Indian thoughts and ideas  

i. Activity exploring different aspects of Indian civilizations  

j. Involvement in popularization programmes such as scientific temper  

k. Innovative compositions and creations in music, performing and visual arts etc.  

l. Any other activities such as Cultural Activities as prescribed by the University.  

 

Evaluation of Co-curricular and Extension Activities shall be as per the procedure evolved by the university 

from time to time. 

 

9. ATTENDANCE AND CHANGE OF SUBJECTS:  

 

o A candidate shall be considered to have satisfied the requirement of attendance for a semester if he/she 

attends not less than 75% of the number of classes actually held up to the end of the semester in each of the 

subjects. There shall be no minimum attendance requirement for the Co-curricular and extension activities. 
 

o An option to change a language/subject may be exercised only once within four weeks from the date of 

commencement of the/III Semester on payment of fee prescribed.  

 

o Whenever a change in a subject is permitted, the attendance in the changed subject shall be calculated by 

taking into consideration the attendance in the previous subject studied 

 

o If a candidate represents his/her institution / University/ Karnataka State/ Nation in Sports /NCC / NSS / 

Cultural or any officially sponsored activities he/she may be permitted to claim attendance for actual number 

of days participated, based on the recommendation of the Head of the Institution concerned. If a candidate is 

selected to participate in national level events such as Republic Day Parade etc., he/she may be permitted to 

claim attendance for actual number of days participated based on the recommendation of the head of the 

Institution concerned. 

 

9.7 A candidate who does not satisfy the requirement of attendance in one or more courses/ subjects shall not be 

permitted to take the University examination of these courses/ subjects and the candidate shall seek re-

admission to those courses/ subjects in a subsequent year.  

  

10. COURSE PATTERNS AND SCHEMES OF EXAMINATIONS 
 

The details of the Course Patterns (hours of instructions per week) and the Schemes of Examinations of the 

different degree programmes are given in Appendix A & Appendix B. The Syllabi of the courses shall be as 

prescribed by the University. 
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11. PEDAGOGY ACROSS ALL PROGRAMMES 
 

Effective learning requires appropriate curriculum, an apt pedagogy, continuous formative assessment and 

adequate student support. The intention is to contextualize curriculum through meaningful pedagogical 

practices, which determine learning experiences directly influencing learning outcomes. Active, cooperative, 

collaborative and experiential learning pedagogies are some of the examples. Use of technology in creating 

learning environment that connects learners with content, peers and instructors all through the learning 

process respecting the pace of learners is need of the hour. 

 

a. Classroom processes must encourage rigorous thinking, reading and writing, debate, discussion, peer 

learning and self-learning.  

b. The emphasis is on critical thinking and challenge to current subject orthodoxy and develop innovative 

solutions. Curricular content must be presented in ways that invite questioning and not as a body of 

ready knowledge to be assimilated or reproduced. Faculty should be facilitators of questioning and not 

authorities on knowledge.  

c. Classroom pedagogy should focus on the „how‟ of things i.e. the application of theory and ideas. All 

courses including social sciences and humanities should design projects and practicums to enable 

students get relevant hands-on experiences.  

d. Learning must be situated in the Indian context to ensure that there is no sense of alienation from their 

context, country and culture.  

e. Classroom processes must address issues of inclusion and diversity since students are likely to be from 

diverse cultural, linguistic, socio-economic and intellectual backgrounds.  

f. Cooperative and peer-supported activities must be part of empowering students to take charge of their 

own learning.  

g. Faculty will have the freedom to identify and use the pedagogical approach that is best suited to a 

particular course and student.  

h. Pedagogies like PBL (Problem / Project Based Learning), Service Learning be brought into practice as 

part of curriculum. Experiential learning in the form of internship with a specified number of credits is to 

be made mandatory.  

 

Blended learning (BL) mode is to be used to help learners develop 21st century skills along with the 

effective learning and skill development related to the subject-domains. BL should be carefully implemented 

and should not be replacing classroom time as a privilege. Every institute should strive to be a model 

institute to demonstrate a successful implementation of BL in the higher education of our country. 

 

12. CONTINUOUS FORMATIVE EVALUATION/ INTERNAL ASSESSMENT:  

Total marks for each course shall be based on continuous assessments and semester end examinations. As per 

the decision taken at the Karnataka State Higher Education Council, it is necessary to have uniform pattern of 40 

: 60 for IA and Semester End theory examinations respectively and 50 : 50 for IA and Semester End practical 

examinations respectively, in all the Universities, their Affiliated and Autonomous Colleges. 
 

TOTAL MARKS FOR EACH COURSE : 100%  

Continuous assessment (C1)    :  20% marks  

Continuous assessment (C2)    : 20% marks  

Semester End Examination (C3)   : 60% marks.  

 

13. EVALUATION PROCESS OF IA MARKS SHALL BE AS FOLLOWS. 
 

 

a. The first component (C1) of assessment is for 20% marks. This shall be based on test, assignment, seminar, 

case study, field work, project work etc. This assessment and score process should be completed after 

completing 50% of syllabus of the course/s and within 45 working days of semester program.  
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b. The second component (C2) of assessment is for 20% marks. This shall be based on test, assignment, 

seminar, case study, field work, internship / industrial practicum / project work etc. This assessment and 

score process should be based on completion of remaining 50 percent of syllabus of the courses of the 

semester.  

 

c. During the 17th – 19th week of the semester, a semester end examination shall be conducted by the University 

for each course. This forms the third and final component of assessment (C3) and the maximum marks for 

the final component will be 60%.  

 
d. In case of a student who has failed to attend the C1 or C2 on a scheduled date, it shall be deemed that the 

student has dropped the test. However, in case of a student who could not take the test on scheduled date due 

to genuine reasons, such a candidate may appeal to the Program Coordinator / Principal. The Program 

Coordinator / Principal in consultation with the concerned teacher shall decide about the genuineness of the 

case and decide to conduct special test to such candidate on the date fixed by the concerned teacher but 

before commencement of the concerned semester end examinations.  

 
e. For assignments, tests, case study analysis etc., of C1 and C2, the students should bring their own answer 

scripts (A4 size), graph sheets etc., required for such tests/assignments and these be stamped by the 

concerned department using their department seal at the time of conducting tests / assignment / work etc.  
 

f. The outline for continuous assessment activities for Component-I (C1) and Component-II (C2) of a course 

shall be as under.  

 

Outline for continuous assessment activities for C1 and C2 Activities 

Activities  C1 C2 Total Marks 

Session Test  10% marks 10% marks 20 

Seminars/Presentations/Activity  10% marks - 10 

Case study /Assignment / Field 

work / Project work etc.  

- 10% marks 10 

Total 20% marks 20% marks 40 

g. For practical course of full credits, Seminar shall not be compulsory. In its place, marks shall be 

awarded for Practical Record Maintenance. (the ratio is 50% : 50%)  

 

h. Conduct of Seminar, Case study / Assignment, etc. can be either in C1 or in C2 component at the 

convenience of the concerned teacher.  
 

i. The teachers concerned shall conduct test / seminar / case study, etc. The students should be 

informed about the modalities well in advance. The evaluated courses / assignments during 

component I (C1) and component II (C2) of assessment are immediately provided to the 

candidates after obtaining acknowledgement in the register by the concerned teachers(s) and 

maintained by the Chairman in the case of a University Post-Graduate Department and the 

Principal / Director in the case of affiliated institutions. Before commencement of the semester 

end examination, the evaluated test, assignment etc. of C1 and C2 shall be obtained back to 

maintain them till the announcement of the results of the examination of the concerned semester.  
 

j. The marks of the internal assessment shall be published on the notice board of the department / 

college for information of the students.  

 

k. The Internal assessment marks shall be communicated to the Registrar (Evaluation) at least 10 

days before the commencement of the University examinations and the Registrar (E) shall have 

access to the records of such periodical assessments.  
 

l. There shall be no minimum in respect of internal assessment marks.  
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m. Internal assessment marks may be recorded separately. A candidate who has failed or rejected 
the result, shall retain the internal assessment marks.  

 

14. MINIMUM FOR A PASS: 
 

a. No candidate shall be declared to have passed the Semester Examination as the case may be under each 

course/paper unless he/she obtains not less than 35% marks in written examination / practical 

examination and 40% marks in the aggregate of written / practical examination and internal assessment 

put together in each of the courses and 40% marks (including IA) in Project work and viva wherever 

prescribed.  

 

b. A candidate shall be declared to have passed the program if he/she secures at least 40% of marks or a 

CGPA of 4.0 (Course Alpha-Sign Grade P) in the aggregate of both internal assessment and semester 

end examination marks put together in each unit such as theory papers / practical / field work / internship 

/ project work / dissertation / viva-voce, provided the candidate has secured at least 40% of marks in the 

semester end examinations in each unit. 

 

c. The candidates who pass all the semester examinations in the first attempts are eligible for ranks 

provided they secure at least CGPA of 6.00 (Alpha-Sign Grade B+).  

d. A candidate who passes the semester examinations in parts is eligible for only Class, CGPA and Alpha-

Sign Grade but not for ranking.  

e. The results of the candidates who have passed the last semester examination but not passed the lower 

semester examinations shall be declared as NCL (Not Completed the Lower Semester Examinations). 

Such candidates shall be eligible for the degree only after completion of all the lower semester 

examinations.  

f. If a candidate fails in a subject, either in theory or in practical‟s, he/she shall appear for that subject only 

at any subsequent regular examination, as prescribed for completing the programme. He/she must obtain 

the minimum marks for a pass in that subject (theory and practical‟s, separately) as stated above  

15. CARRY OVER:  
 

Candidates who fail in lower semester examinations may go to the higher semesters and take the lower semester 

examinations.  (A candidate who fails in a lower semester examination may go to the higher semester. However, 

No candidate shall be permitted to take the a) fifth semester examination unless he/she passes all courses/papers 

of the first semester examination and b) no candidate shall be permitted to take the sixth semester examination 

unless he/she passes all courses/papers of the first and second semester examinations. Similarly, no candidate 

shall be permitted to take the c) seventh semester examination unless he/she passes all papers of the first three 

semester examinations, and d) no candidate shall be permitted to take the 8th semester examination unless he/she 

passes all papers of the first four semesters examinations). 

 

16. CLASSIFICATION OF SUCCESSFUL CANDIDATES:  
 

An alpha-sign grade, the eight point grading system, as described below may be adopted. The declaration of 

result is based on the Semester Grade Point Average (SGPA) earned towards the end of each semester or the 

Cumulative Grade Point Average (CGPA) earned towards the completion of all the eight semesters of the 

programme and the corresponding overall alpha-sign grades. If some candidates exit at the completion of first, 

second or third year of the four years Undergraduate Programmes, with Certificate, Diploma or the Basic 

Degree, respectively, then the results of successful candidates at the end of second, fourth or sixth semesters 
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shall also be classified on the basis of the Cumulative Grade Point Average (CGPA) obtained in the two, four, 

six or eight semesters, respectively. For award of  

• Certificate in Arts/ Science/ Commerce  

• Diploma in Arts/ Science/ Commerce  

• Bachelor‟s Degree in Arts/ Science/ Commerce  

• Bachelor‟s Degree with Honours in a Discipline/Subject  

 

In addition to the above, successful candidates at the end of tenth semester of the integrated Master‟s Degree 

Programmes, shall also be classified on the basis of CGPA obtained in the ten semesters of the Programmes. 

Likewise, the successful candidates of one year or two semester‟s Master‟s Degree Programmes are also 

classified on the basis of CGPA of two semesters of the Master‟s Degree Programmes,  

TABLE II: FINAL RESULT / GRADES DESCRIPTION 
 

Semester GPA/  

Program CGPA  

Alpha-Sign /  

Letter Grade  

Semester/Program 

% of Marks  

Result / Class  

Description  

9.00-10.00  O (Outstanding)  90.0-100  Outstanding  

8.00-<9.00  A+ (Excellent)  80.0-<90.0  First Class Exemplary  

7.00-<8.00  A (Very Good)  70.0-<80.0  First Class Distinction  

6.00-<7.00  B+ (Good)  60.0-<70.0  First Class  

5.50-<6.00  B (AboveAverage)  55.0-<60.0  High Second Class  

5.00-<5.50  C (Average)  50.0-<55.0  Second Class  

4.00-<5.00  P (Pass)  40.0-<50.0  Pass Class  

Below 4.00  F (Fail)  Below 40  Fail/Reappear  

Ab (Absent)  -  Absent  -  

The Semester Grade Point Average (SGPA) in a Semester and the CGPA at the end of each year may be 

calculated as described in Appendix C: 

17. REJECTION OF RESULTS:  
 

a. A candidate may be permitted to reject result of the whole examination of any semester. Rejection of 

result course/paper wise or subject wise shall not be permitted.  

b. The candidate who has rejected the result shall appear for the immediately following examination.  

c. The rejection shall be exercised only once in each semester and the rejection once exercised shall not 

be revoked.  

d. Application for rejection of results along with the payment of the prescribed fee shall be submitted to 

the Registrar (Evaluation) through the College of study together with the original statement of marks 

within 30 days from the date of publication of the result.  

e. A candidate who rejects the result is eligible for only SGPA/CGPA or Class and not for ranking.  
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18. IMPROVEMENT OF RESULTS  
 

a. A candidate who has passed in all the papers of a semester may be permitted to improve the result by 

reappearing for the whole examination of that semester.  

b. The reappearance may be permitted during the period N+2 years (where N refers to duration of the 

program) without restricting it to the subsequent examination only.  

c. The student may be permitted to apply for improvement examination 45 days in advance of the pertinent 

semester examination whenever held.  

d. If a candidate passes in all the subjects in reappearance, higher of the two aggregate marks secured by 

the candidate shall be awarded for that semester. In case the candidate fails in the reappearance, 

candidate shall retain the earlier result.  

e. A candidate who has appeared for improvement examination is eligible for class/CGPA only and not for 

ranking.  

f. Internal assessment (IA) marks shall be shown separately. A candidate who wants to improve the result 

or who, having failed, takes the examination again or who has appeared for improvement shall retain the 

IA marks already obtained.  

g. A candidate who fails in any of the semester examinations may be permitted to take the examinations 

again at a subsequent appearance as per the syllabus and scheme of examination in vogue at the time the 

candidate took the examination for the first time. This facility shall be limited to the following two years.  

 

19. TRANSFER OF ADMISSION:  
 

Transfer of admissions are permissible only for odd semesters for students of other universities and within 

the University. 

 

CONDITIONS FOR TRANSFER OF ADMISSION OF STUDENTS WITHIN THE 

UNIVERSITY. 
 

h. His/her transfer admission shall be within the intake permitted to the college.  

i. Availability of same combination of subjects studied in the previous college.  

j. He/she shall fulfil the attendance requirements as per the University Regulation.  

k. He/she shall complete the programme as per the regulation governing the maximum duration of 

completing the programme.  

 

21. CONDITIONS FOR TRANSFER ADMISSION OF STUDENTS OF OTHER UNIVERSITIES.  
a. A Candidate migrating from any other University may be permitted to join odd semester of the degree 

programme provided he/she has passed all the subjects of previous semesters / years as the case may be. 

Such candidates must satisfy all other conditions of eligibility stipulated in the regulations of the University.  

b. His/her transfer admission shall be within the intake permitted to the college.  

c. He/she shall fulfil the attendance requirements as per the University Regulation.  

d. The candidate who is migrating from other Universities is eligible for overall SGPA/CGPA or Class and not 

for ranking.  

e. He/she shall complete the programme as per the regulation governing the maximum duration of completing 

the programme as per this regulation. 

 

22. POWER TO REMOVE DIFFICULTIES  
 

If any difficulty arises in giving effect to the provisions of these regulations, the Vice-Chancellor may by order 

make such provisions not inconsistent with the Act, Statutes, Ordinances or other Regulations, as appears to be 

necessary or expedient to remove the difficulty. Every order made under this rule shall be subject to ratification 

by the Appropriate University Authorities. 
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23. REPEAL AND SAVINGS:  
The existing Regulations governing three years Bachelor degree programmes in the faculties of Arts, Science 

and Commerce shall stand repealed. However, the above Regulations shall continue to be in force for the 

students who have been admitted to the course before the enforcement of this regulation. 
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BBA – REGULAR PROGRAM 
REGULATIONS PERTAINING TO B.B.A DEGREE  

SEMESTER – I  

SL 
NO 

Course 
Code 

Title of the Course 
Category 
of Course 

Teaching 

Hours per 

Week 

(L+T+P) 

SEE CIE 
Total 

Marks 
Credits 

1 Lang.1.1 Language-I AECC 3+1+0 60 40 100 3 

2 Lang.1.2 Language-II AECC 3+1+0 60 40 100 3 

3 BBA.1.1 
Management Principles 
& Practice 

DSC-1 4+0+0 60 40 100 4 

4 BBA.1.2 
Fundamentals of 
Accounting 

DSC-2 3+0+2 60 40 100 4 

5 BBA.1.3 Marketing Management DSC-3 4+0+0 60 40 100 4 

6 BBA.1.4 Digital Fluency SEC-SB 1+0+2 30 20 50 2 

7 BBA.1.5 

Any one of the following: 
a. Business Organization 
b. Office Organization and 
Management 
c. People Management 
d.Rural Development 

OEC-1 3+0+0 60 40 100 3 

8 BBA.1.6 Yoga  SEC-VB 0+0+2 - 25 25 1 

9 BBA.1.7 Health & Wellness  SEC-VB 0+0+2 - 25 25 1 

SUB TOTAL (A) 390 310 700 25 
 
SEMESTER – II  

SL 
NO 

Course 
Code 

Title of the Course 
Category 
of Course 

Teaching 

Hours per 

Week 

(L+T+P) 

SEE CIE 
Total 

Marks 
Credits 

10 Lang.2.1   Language -I AECC 3+1+0 60 40 100 3 

11 Lang.2.2  Language – II  AECC 3+1+0 60 40 100 3 

12 BBA.2.1 
Financial Accounting & 

Reporting  
DSC-4 3+0+2 60 40 100 4 

13 BBA.2.2 
Human Resource 

Management   
DSC-5 3+0+2 60 40 100 4 

14 BBA.2.3 
Business Environment / 

Business Mathematics  
DSC-6 4+0+0 60 40 100 4 

15 BBA.2.4 

Any one of the 
following: 
a. People Management 
b. Retail Operations  
c. Basics of Management 
e. Public Administration 
and Business 

OEC-2 3+0+0 60 40 100 3 

16 BBA.2.5 Environmental Studies AECC 2+0+0 30 20 50 2 

17 BBA.2.6 Sports  SEC-VB 0+0+2 - 25 25 1 

18 BBA.2.7 
NCC/NSS/R&R(S&G)/  
Cultural  

SEC-VB 0+0+2 - 25 25 1 

SUB TOTAL (B) 390 310 700 25 
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EXIT OPTION WITH CERTIFICATION – WITH ABILITY TO SOLVE WELL DEFINED PROBLEMS 

SEMESTER – III 

SL 
NO 

Course 
Code 

Title of the Course 
Category 
of Course 

Teaching 

Hours per 

Week 

(L+T+P) 

SEE CIE 
Total 

Marks 
Credits 

19 Lang.3.1   Language-I AECC 3+1+0 60 40 100 3 

20 Lang.3.2  Language – II  AECC 3+1+0 60 40 100 3 

21 BBA.3.1 Cost Accounting DSC – 7 3+0+2 60 40 100 4 

22 BBA.3.2 Organizational Behaviour DSC – 8 3+0+2 60 40 100 4 

23 BBA.3.3 Statistics for Business 
Decisions 

DSC – 9 3+0+2 60 40 100 4 

24 BBA.3.4 Artificial Intelligence SEC 1+0+2 30 20 50 2 

25 BBA.3.5 

Any one of the following: 
a. Social Media Marketing 

b. Rural Marketing 

c. Advertising Skills 
d. Entrepreneurship Skills  

OEC-3 3+0+0 60 40 100 3 

26 BBA.3.6 Sports SEC-VB 0+0+2 - 25 25 1 

27 BBA.3.7 
NCC/NSS/R&R(S&G)/  
Cultural 

SEC-VB 0+0+2 - 25 25 1 

SUB TOTAL (C) 390 310 700 25 
 

SEMESTER – IV 

SL 
NO 

Course 
Code 

Title of the Course 
Category 
of Course 

Teaching 

Hours per 

Week 

(L+T+P) 

SEE CIE 
Total 

Marks 
Credits 

28 Lang.4.1   Language-I AECC 3+1+0 60 40 100 3 

29 Lang.4.2  Language – II AECC 3+1+0 60 40 100 3 

30 BBA.4.1 Management Accounting DSC – 10 3+0+2 60 40 100 4 

31 BBA.4.2 Business Analytics / Financial 
Markets & Services 

DSC – 11 3+0+2 60 40 100 4 

32 BBA.4.3 Financial Management DSC – 12 3+0+2 60 40 100 4 

33 BBA.4.4 

Any one of the following: 
a. Business Leadership Skills 

b. Personal Wealth 

Management 

c. Creativity & Innovation 
d. Professional 
Communication   

OEC-4 3+0+0 60 40 100 3 

34 BBA.4.5 Constitution of India AECC-SB 2+0+0 30 20 50 2 

35 BBA.4.6 Sports  SEC-VB 0+0+2 - 25 25 1 

36 BBA.4.7 
NCC/NSS/R&R(S&G)/  
Cultural  

SEC-VB 0+0+2 - 25 25 1 

SUB TOTAL (D) 420 330 700 25 

EXIT OPTION WITH DIPLOMA – ABILITY TO SOLVE BROADLY DEFINED PROBLEMS. 
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SEMESTER – V 

SL 
NO 

Course 
Code 

Title of the Course 
Category 
of Course 

Teaching 

Hours per 

Week 

(L+T+P) 

SEE CIE 
Total 

Marks 
Credits 

37 BBA.5.1 
Production And Operations 
Management/ International 
Business 

DSC-13 4+0+0 60 40 100 4 

38 BBA.5.2 Income Tax DSC-14 3+0+2 60 40 100 4 

39 BBA.5.3 Elective-1 (Paper -1)  DSE- 
3+0+2(P) 
4+0+0(T)  

60 40 100 3 

40 BBA.5.4 Elective-2 (Paper -2 )  DSE-1 
3+0+2(P) 
4+0+0(T)  

60 40 100 3 

41 BBA.5.5 
Information Technology for 
Managers 

VOC-1 3+0+2 60 40 100 4 

42 BBA.5.6 
Cyber Security  
or some other 

SEC-VB 1+0+2 30 20 50 2 

43 BBA.5.7 Internship-1 Intern-1 1+0+2 - 50 50  2 

44 BBA.5.8 Sports  SEC – VB 0+0+2 - 25 25 1 

45 BBA.5.9 
NCC/NSS/R&R(S&G)/  
Cultural  

SEC – VB 0+0+2 - 25 25 1 

SUB TOTAL (E) 330 320 650 24 
 

SEMESTER – VI 

SL 
NO 

Course 
Code 

Title of the Course 
Category 
of Course 

Teaching 

Hours per 

Week 

(L+T+P) 

SEE CIE 
Total 

Marks 
Credits 

46 BBA.6.1 Business Laws DSC-16 4+0+0 60 40 100 4 

47 
BBA.6.2 Entrepreneurship & 

Start-up Management 
DSC-17 4+0+0 60 40 100 4 

48 
BBA.6.3 

Elective-1 ( PAPER 2) DSE-1 
3+0+2(P) 

4+0+0(T)  
60 40 100 3 

49 
BBA.6.4 

Elective-2( PAPER 2) DSE-2 
3+0+2(P) 

4+0+0(T)  
60 40 100 3 

50 BBA.6.5 Goods and Services tax (GST) VOC-2 3+0+2 60 40 100 4 

51 BBA.6.6 Professional Communication  SEC – SB  2+0+2 30 20 50 2 

52 BBA.6.7 Internship-2 Intern – 1  1+0+2 - 50 50 2 

53 BBA.6.8 Sports  SEC – VB 0+0+2 - 25 25 1 

54 
BBA.6.9 NCC/NSS/R&R(S&G)/  

Cultural 
SEC – VB 0+0+2 - 25 25 1 

SUB TOTAL (F) 330 320 650 24 
 
 

Students have to select dual electives out of the list of electives given in Fifth and Sixth Semester. Electives 

selected in the fifth semester should be continued in the sixth semester. However the y can change the electives in 

the seventh semester. The electives selected in the seventh semester will continue in the eighth semester. 
 

EXIT OPTION WITH BACHELOR DEGREE -ABILITY TO SOLVE COMPLEX PROBLEMS THAT ARE 

ILL-STRUCTURED REQUIRING MULTI-DISCIPLINARY SKILLS TO SOLVE THEM



Page 23 of 45 

 

SEMESTER – VII  
 

SL 
NO 

Course Code Title of the Course 
Category 
of Course 

Teaching 

Hours per 

Week 

(L+T+P) 

SEE CIE 
Total 

Marks 
Credits 

55 BBA.7.1 
Business  Ethics & Corporate 

Governance 
DSC-18 4+0+0 60 40 100 4 

56 BBA.7.2 E Commerce DSC-19 4+0+0 60 40 100 4 

57 BBA.7.3 
Advance Statistics for 

Business Research 
DSC-20 2+0+2 60 40 100 3 

58 BBA.7.4 
One Course from the Selected 

Elective Group 
DSE-3 

3+0+2(P) 

4+0+0(T)  
60 40 100 4 

59 BBA.7.5 
Vocational-3 Application of 

Statistical Software (Any one 
Statistical Software) 

VOC-3 1+0+2 60 40 100 3 

60 BBA.7.7 Research Methodology  RM-1 3+1+0 60 40 100 3 

SUB TOTAL (G) 360 240 600 21 
 

SEMESTER – VIII 

SL 
NO 

Course 
Code 

Title of the Course 
Category 
of Course 

Teaching 

Hours per 

Week 

(L+T+P) 

SEE CIE 
Total 

Marks 
Credits 

61 BBA.8.1 Strategic Management DSC-21 4+0+0 60 40 100 4 

62 BBA.8.2 
Operations Research and 

Quantitative Techniques 
DSC-22 4+0+0 60 40 100 4 

63 BBA.8.3 Project Management DSC-23 2+0+2 60 40 100 4 

64 BBA.88.4 Digital Marketing VOC-4 40 60 40 100 3 

65 BBA.8.5 Research 
Projects/Internship with 
Viva – voce 

OR 

Elective Paper (Two 

Courses from the Selected 

Elective Group) 
 

RM-2 3+1+0 80 120 200 6 

65 
OR 
BBA.8.5 

DSE-4* 

 
2+0+2(P) 

3+0+0(T) 
60 40 100* 3* 

66 BBA.8.6 DSE-5* 

 
2+0+2(P) 
3+0+0(T) 

60 40 100* 3* 

SUB TOTAL (H) 320 280 600 21 

Grand Total (A+B+C+D+E+F+G+H) (SEE+CIE+TM+C) 2900 2400 5300 190 

*In lieu of the research Project, two additional elective papers/ Internship may be offered 
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Award of Bachelor of Business Administration BBA Degree with Honours, (With 

the completion of courses equal to a minimum of 180 credits) 
 

BACHELOR DEGREE WITH HONORS – Experience of workplace problem 

solving in the form of internship or research experience preparing for higher 

education or entrepreneurship experience. 
 

Notes: 

 One Hour of Lecture is equal to 1 Credit. 

 One Hour of Tutorial is equal to 1 Credit (Except Languages). 

 Two Hours of Practical is equal to 1 Credit 
 

 
Acronyms Expanded 

 AECC : Ability Enhancement Compulsory Course 

 DSC © : Discipline Specific Core (Course) 

 SEC-SB/VB : Skill Enhancement Course-Skill Based/Value Based 

 OEC : Open Elective Course 

 DSE : Discipline Specific Elective 

 SEE :  Semester End Examination 

 CIE :  Continuous Internal Evaluation 

 L+T+P :  Lecture+Tutorial+Practical(s) 
 

 

Note: Practical Classes may be conducted in the Business Lab or in 

Computer Lab or in Class room depending on the requirement.  One batch of 

students should not exceed half (i.e., 30 or less than 30 students) of the number 

of students in each class/section. 2 Hours of Practical Class is equal to 1 Hour 

of Teaching, however, whenever it is conducted for the entire class (i.e., more 

than 30 students) 

2 Hours of Practical Class is equal to 2 Hours of Teaching. 
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ELECTIVE GROUPS AND COURSES:  

Discipline Specific Electives – V Semester  
Sl. No  Finance  Marketing  Human 

Resource 

Management  

Data 

Analytics  

Retailing  Logistics And 

Supply Chain 

Management  

Paper-1  

Advanced 

Corporate 

Financial 

Management  

Consumer 

Behavior  

Compensation 

and Performance 

Management  

Financial 

Analytics  

Retail 

Operations 

Management  

Freight 

Transport 

Management  

 

 

Discipline Specific Electives – VI Semester  
Sl. No  Finance  Marketing  HRM  Data 

Analytics  

Retailing  LSCM 

Paper-2  Security 

Analysis and 

Portfolio 

Management  

Advertising 

Management 

& Sales 

promotion  

Employee  

Welfare & 

Social 

Security  

Marketing 

Analytics  

Strategic 

Brand 

Management  

Sourcing for 

Logistics and 

SCM  

 

 

Discipline Specific Electives – VII Semester  
Sl. No  Finance  Marketing  HRM  Data 

Analytics  

Retailing  LSCM 

Paper-3  

Strategic 

Financial 

Management  

Brand 

Management 

/ Rural 

Marketing  

Labor Laws 

& IR  
HR Analytics  

Merchandisin

g Planning 

and Buying  

Managing 

Procurement 

contract and 

relationship  

 

 

Discipline Specific Electives – VIII Semester  
Sl. No  Finance  Marketing  HRM  Data 

Analytics  

Retailing  LSCM 

Paper-4  

Derivatives and 

Risk 

Management  

B to B 

Marketing 

(Industrial 

Marketing)  

HRD  
Web and Social 

Intelligence  

IT applications 

in Retail 

Business  

Global 

Environment for 

Supply chain 

Management  

Paper-5  

International 

Financial 

Management  

Sales & 

Distribution 

Management  

International 

HRM  

Machine  

Learning in  

Business  

Visual 

Merchandising  

International 

Supply Chain  
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Name of the Program: Bachelor of Business Administration (BBA) 

Course Code: BBA 1.1 

Name of the Course: Management Principles & Practice 

COURSE CREDITS  NO. OF HOURS PER WEEK  TOTAL NO. OF TEACHING 

HOURS  

4 CREDITS 4 HOURS  56 HOURS  

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies & field work etc.,  

Course Outcomes: On successful completion of the course, the Students will demonstrate  

 The ability to understand concepts of business management, principles and function of 

management.  

 The ability to explain the process of planning and decision making.  

 The ability to create organization structures based on authority, task and responsibilities.  

 The ability to explain the principles of direction, importance of communication, barrier of 

communication, motivation theories and leadership styles.  

 The ability to understand the requirement of good control system and control techniques.  

SYLLABUS:  HOURS  

MODULE-1: INTRODUCTION TO MANAGEMENT  10 

Introduction –Meaning, Evolution of management thought, Pre-Scientific Management Era, Classical 

Management Era, Neo-Classical Management Era, Modern Management Era; Nature and 

Characteristics of Management - Scope and Functional areas of Management; Management as a 

Science, Art or Profession; Management and Administration; Principles of Management.  

MODULE-2: PLANNING AND DECISION MAKING  08 

Nature, Importance and Purpose of Planning - Planning Process; Objectives; Types of plans (Meaning 

only); Decision making- Importance and steps; MBO and MBE (Meaning only)  

MODULE -3: ORGANIZING AND STAFFING  12 

Nature and purpose of Organization; Principles of Organizing; Delegation of Authority; Types of 

Organization - Depart mentation, Committees; Centralization vs Decentralization of Authority and 

Responsibility, Span of Control; Nature and importance of Staffing  

MODULE-4: DIRECTING AND COMMUNICATING  12 

Meaning and Nature of Direction, Principles of Direction; Communication - Meaning and Importance, 

Communication Process, Barriers to Communication, Steps to overcome Communication Barriers, 

Types of Communication; Motivation theories – Maslow‟s Need Hierarchy Theory, Herzberg‟s Two 

Factor Theory, Mc.Gregor‟s X and Y theory. Leadership – Meaning, Formal and Informal Leadership, 

Characteristics of Leadership; Leadership Styles – Autocratic Style, Democratic Style, Participative 

Style, Laissez Faire Leadership Styles, Transition Leadership, Charismatic Leadership Style.  

MODULE-5: COORDINATING AND CONTROLLING  10 

Coordination–Meaning, Importance and Principles. Controlling-Meaning and steps in controlling, 

Essentials of Effective Control system, Techniques of Control (in brief).  
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MODULE-6: BUSINESS SOCIAL RESPONSIBILITY AND MANAGERIAL 

ETHICS  

04 

Business Social Responsibility - Meaning, Arguments for and against Business Social Responsibility; 

Green management - Meaning, Green Management Actions; Managerial Ethics – Meaning - 

Importance of Ethics in Business, Factors that determine Ethical or Unethical behavior.  

 

 

Skill Developments Activities:  
 

1. Two cases on the above syllabus should be analysed by the teacher in the classroom and the same 

needs to be recorded by the student in the Skill Development Book.  

2. Draft different types of Organization structure.  

3. Draft Control charts.  

 

 

Text Books:  
1. Stephen P. Robbins, Management, Pearson  

2. Koontz and O‟Donnell, Management, McGraw Hill.  

3. L M Prasad, Principles of management, Sultan Chand and Sons  

4. V.S.P Rao/Bajaj, Management process and organization, Excel Books.GH25  

5. Appanniah and Reddy, Management, HPH.  

6. T. Ramaswamy : Principles of Management, HPH.  

 

Note: Latest edition of text books may be used. 
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Name of the Program: Bachelor of Business Administration (BBA) 
Course Code: BBA 1.2 

Name of the Course: Fundamentals of Accounting 

Course Credits  No. of Hours per Week  Total No. of Teaching Hours  
4 Credits  4 HOURS 56 HOURS 

Pedagogy: Classrooms lecture, tutorials, and problem solving.  

Course Outcomes: On successful completion of the course, the Students will demonstrate  
a) Understand the framework of accounting as well accounting standards.  
b) The Ability to pass journal entries and prepare ledger accounts  
c) The Ability to prepare subsidiaries books  
d) The Ability to prepare trial balance and final accounts of proprietary concern.  
e) Construct final accounts through application of tally.  
 
Syllabus:  Hours 
Module No. 1: INTRODUCTION TO FINANCIAL ACCOUNTING  08 
Introduction – Meaning and Definition – Objectives of Accounting – Functions of Accounting – 
Users of Accounting Information – Limitations of Accounting – Accounting Cycle - Accounting 
Principles – Accounting Concepts and Accounting Conventions. Accounting Standards – 
objectives- significance of accounting standards. List of Indian Accounting Standards.  
Module No. 2: ACCOUNTING PROCESS  12 

Meaning of Double entry system – Process of Accounting – Kinds of Accounts – Rules - 
Transaction Analysis – Journal – Ledger – Balancing of Accounts – Trial Balance – Problems 
on Journal, Ledger Posting and Preparation of Trial Balance.  
Module No. 3: SUBSIDIARY BOOKS  14 

Meaning – Significance – Types of Subsidiary Books –Preparation of Purchases Book, Sales 
Book, Purchase Returns Book, Sales Return Book, Bills Receivable Book, Bills Payable Book. 
Types of Cash Book- Simple Cash Book , Double Column Cash Book , Three Column Cash 
Book and Petty Cash Book(Problems only on Three Column Cash Book and Petty Cash Book), 
Bank Reconciliation Statement – Preparation of Bank Reconciliation Statement (Problems on 
BRS)  
Module No. 4: FINAL ACCOUNTS OF PROPRIETARY CONCERN  10  

Preparation of Statement of Profit and Loss and Balance Sheet of a proprietary concern with 
special adjustments like depreciation, outstanding and prepaid expenses, outstanding and 
received in advance of incomes, provision for doubtful debts, drawings and interest on capital.  

Module No. 5: ACCOUNTING SOFTWARE  12  
Introduction-meaning of accounting software, types accounting software-accounting software 
Tally-Meaning of Tally software – Features – Advantages, Creating a New Company, Basic 
Currency information, other information, Company features and Inventory features. 
Configuring Tally - General Configuration, Numerical symbols, accounts/inventory info – 
master configuration -voucher entry configuration. Working in Tally: Groups, Ledgers, writing 
voucher, different types of voucher, voucher entry Problem on Voucher entry - Generating 
Basic Reports in Tally-Trail Balance, Accounts books, Cash Book, Bank Books, Ledger 
Accounts, Group Summary, Sales Register and Purchase Register, Journal Register,  
Statement of Accounts, and Balance Sheet.  
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Skill Developments Activities:  
1. List out the accounting concepts and conventions.  
2. Prepare a Bank Reconciliation Statement with imaginary figures  
3. Collect the financial statement of a proprietary concern and record it.  
4. Prepare a financial statement of an imaginary company using tally software.  
 
Text Books:  
1. Hanif and Mukherjee, Financial Accounting, Mc Graw Hill Publishers  
2. Arulanandam & Raman; Advanced Accountancy, Himalaya Publishing House  
3. S.Anil Kumar,V.Rajesh Kumar and B.Mariyappa–Fundamentals of Accounting,  
4. Himalaya Publishing House.  
5. Dr. S.N. Maheswari, Financial Accounting, Vikas Publication  
6. S P Jain and K. L. Narang, Financial Accounting, Kalyani Publication  
7. Radhaswamy and R.L. Gupta, Advanced Accounting , Sultan Chand  
8. M.C. Shukla and Goyel, Advaced Accounting , S Chand.  
Note: Latest edition of text books may be used.  
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Name of the Program: Bachelor of Business Administration (BBA) 
Course Code: BBA 1.3 

Name of the Course: Marketing Management 

Course Credits No. of Hours per Week Total No. of Teaching Hours 
4 CREDITS 4 HOURS 56 HOURS 

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies & field work etc.,  
Course Outcomes: On successful completion of the course, the Students will demonstrate  
a) Understand the concepts and functions of marketing.  
b) Analyse marketing environment impacting the business.  
c) Segment the market and understand the consumer behaviour  
d) Describe the 4 p’s of marketing and also strategize marketing mix  
e) Describe 7 p’s of service marketing mix.  

Syllabus:  Hours  
Module No. 1: INTRODUCTION TO MARKETING  10  

Meaning and Definition, Concepts of Marketing, Approaches to Marketing, Functions of Marketing. 
Recent trends in Marketing-E- business, Tele-marketing, M-Business, Green Marketing, Relationship 
Marketing, Concept Marketing, Digital Marketing, social media marketing and E-tailing (Meaning 
only).  
Module No. 2: MARKETING ENVIRONMENT  10  

Micro Environment – The company, suppliers, marketing intermediaries competitors, public and 
customers; Macro Environment- Demographic, Economic, Natural, Technological, Political, Legal, 
Socio-Cultural Environment.  

Module No. 3: MARKET SEGMENTATION AND CONSUMER BEHAVIOUR  10  
Meaning and Definition, Bases of Market Segmentation, Requisites of Sound Market Segmentation; 
Consumer Behavior-Factors influencing Consumer Behavior; Buying Decision Process.  

Module No. 4: MARKETING MIX  20  
Meaning, Elements of Marketing Mix (Four P’s) – Product, Price, Place, Promotion. Product-Product 
Mix, Product Line, Product Lifecycle, New Product Development, Reasons for Failure of New 
Product, Branding, Packing and Packaging, Labeling, Pricing – Objectives, Factors influencing Pricing 
Policy, Methods of Pricing; Physical Distribution–Meaning, Factors affecting Channel Selection, Types 
of Marketing Channels. Promotion – Meaning and Significance of Promotion, Personal Selling and 
Advertising (Meaning Only)  
Module No. 5: SERVICES MARKETING  06  

Meaning and definition of services, difference between goods and services, features of services, seven 
P’s of services marketing (concepts only).  
Skill Developments Activities:  
1. Two cases on the above syllabus should be analyzed and recorded in the skill development  
2. Design a logo and tagline for a product of your choice  
3. Develop an advertisement copy for a product.  
4. Prepare a chart for distribution network for different products.  
Text Books:  
1. Philip Kotler, Marketing Management, Prentice Hall.  
2. Lovelock Christopher, Services Marketing: People, Technology, Strategy, PHI  
3. William J. Stanton, Michael J.Etzel, Bruce J Walker, Fundamentals of Marketing, McGraw Hill 
4. Bose Biplab, Marketing Management, Himalaya Publishers.  
5. J.C. Gandhi, Marketing Management, Tata McGraw Hill.  
6. Ramesh and Jayanti Prasad: Marketing Management, I.K. International  
7. Sontakki, Marketing Management, Kalyani Publishers.  
8. P N Reddy and Appanniah, Marketing Management  
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Name of the Program: Bachelor of Business Administration (BBA) 
Course Code: BBA 1.5 (OEC) 

Name of the Course: Business Organization 

Course Credits No. of Hours per Week Total No. of Teaching Hours 
3 Credits 3 Hrs 45 Hrs 

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies & field work 
etc.,  
Course Outcomes: On successful completion of the course, the Students will demonstrate:  
a) An understanding of the nature, objectives and social responsibilities of business  
b) An ability to describe the different forms of organisations  
c) An understanding of the basic concepts of management  
d) An understanding of functions of management.  
e) An understanding of different types of business combinations  
 

Syllabus:  Hours  
Module No. 1: INTRODUCTION TO BUSINESS  10  

Business: Meaning, Nature, Scope and Social responsibility of Business, Objectives, Essentials of 
successful business; Functional areas of business. Concept of Business Organisation.  

Module No. 2: FORMS OF BUSINESS ORGANIZATION:  12  

Sole proprietorship: Definitions, Features, Merits and Demerits. Partnership: Definitions, 
partnership deed, Features, Merits and Demerits. Joint Stock Company: Definitions, Features, 
Merits and Demerits. Co-operatives: Definitions, Features, Merits and Demerits.  
Module No. 3: PUBLIC ENTERPRISES  08  

Departmental Undertaking: Definitions, Features, Merits and Demerits. Public Corporations: 
Definitions, Features, Merits and Demerits. Government Companies: Definitions, Features, Merits 
and Demerits  
Module No. 4: BUSINESS COMBINATIONS  08  

Meaning Definitions, Causes, Types, Forms, merits and demerits of Business Combinations, 
Recent Trends in Business Combinations.  

Module No 5: MANAGEMENT OF ORGANIZATIONS  07  

Management- Meaning, Definitions, Difference between Management and Administration, Levels 
of Management, Objectives of Management, Functions of management- planning, organizing, 
staffing, directing, coordinating, controlling, Principles of Management.  

Skill Developments Activities:  
1. Preparation of partnership deed  
2. Draw a business tree  
3. Make a list of 10 PSUs  
4. Prepare a list of different types of business combinations  

Text Books:  
1. C B. Guptha - Business Organisation and Management, Sultan Chand & Sons.  
2. Dr. S. C. Saxena - Business Administration & Management, Sahitya Bhawan.  

3. M. C. Shukla - Business Organisation and Management. S Chand & Company Pvt. Ltd.  

4. S.A Sherlekar - Business Organization, Himalaya Publishing House.  

5. Y.K. Bhushan. Fundamentals of Business Organisation and Management, Sultan Chand & Sons.  

6. R.K. Sharma, Business Organisation & Management Kalyani Publishers  

7. Dr. I.M. Sahai, Dr. Padmakar Asthana,‟ Business Organisation & Administration’, Sahitya Bhawan 

Publications Agra.  

 

Note: Latest edition of text books may be used.  
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Name of the Program: Bachelor of Business Administration (BBA) 
Course Code: BBA 1.5 

Name of the Course: Office Organization and Management (OEC) 

Course Credits No. of Hours per Week  Total No. of Teaching Hours  
3 Credits 3 Hrs 45 Hrs 

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies & field 
work etc.,  
Course Outcomes: On successful completion of the course, the Students will demonstrate  
a) An understanding of basic knowledge of office organisation and management  
b) Demonstrate skills in effective office organisation  
c) Ability to maintain office records  
d) Ability to maintain digital record.  
e) Understanding of different types of organisation structures and responsibilities as future 
office managers.  
 

Syllabus:  Hours  
Module No. 1: FUNDAMENTALS OF OFFICE MANAGEMENT  08  

Introduction: Meaning, importance and functions of modern office  
Modern Office Organisation: Meaning; Steps in office organisation; Principles of Office 
organisation, Organisation structure types,  
Nature of office services: Types of services in a modern office, decentralisation and 
centralisation of office services, Depart mentation of Office  
Office management: Meaning, Elements and major processes of Office management  
Office Manager: Functions and qualifications of Office manager.  
Module No. 2: ADMINISTRATIVE ARRANGEMENT AND FACILITIES  07  

Office Accommodation and its Importance: Location of Office, Choice of Location: Urban 
vs Suburban, Factors to be Considered in Selecting the Site, Securing Office Space,  
Office Lay-out: Objectives of Office Lay-out, Principles of Office Lay-out, Steps in Lay-out 
Planning, Advantages of a Good Lay-out.  
Types of offices: Open Office and Private Office- advantages and disadvantages.  

Module No. 3: OFFICE ENVIRONMENT:  10  
Meaning and Components of Office Environment  
Interior Decoration: Colour Conditioning, Floor Coverings, Furnishings,  
Furniture and Fixtures: Types of Furniture, Choice between Wooden and Steel Furniture, 
Principles Governing Selection of Furniture  
Lighting and Ventilation,  
Noise: Internal Noise, External Noise  
Cleanliness, Sanitation and Health  
Safety and Security  
Module No. 4: RECORDS MANAGEMENT  10  
Introduction to records: Importance of Records, types of office records,  
Records Management: Meaning, Principles of Record Keeping, Functions of 'Records 
Management  
Filing: Elements of Filing and Filing Functions, Objectives and Importance of Filing, 
Advantages of Filing, Essentials of a Good Filing System, Classification of Files, Filing 
Procedure or Routine.  
Filing Methods: Horizontal Filing -meaning, types and advantages, Vertical Filing- meaning, 
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equipment used, advantage and disadvantages.  

Centralisation and Decentralisation of Filing- Centralised filing and Decentralised Filing  

Office manual: contents, Importance, types of office manuals.  

Indexing: Meaning, importance, advantages and essentials of good indexing, type of index  

Retention and disposal of files: Meaning and benefits of record retention, need for disposal of files, 
life-cycle stages of files.  
Module No. 5: OFFICE MECHANISATION AND DATA PROCESSING  10  

Meaning, Importance and Objectives of Office Mechanisation, Advantages and 
disadvantages of Office Mechanisation, Factors Determining Office Mechanisation  
Kinds of Office Machines: Duplicating Machines and Photocopying Machines, Accounting, 
tabulating and computing machines, communication machines  
Introduction to Data and Information: Distinction between Data and Information, 
Importance of Data and Information, Classification of Data, Classification of Information, 
Data Lifecycle (chart), Data Collection Methods- Primary and secondary data collection 
methods  
Data presentation Methods of Presentation of Data  
Data processing using computers: Components of Computers, Input and Output Devices, 
Software used in Computers (names and uses only), Computer Applications in Office' 
Management, Advantages and Limitations of Computerisation  
Skill Developments Activities:  
1. Visit an office and enlist the different types of machines used in the office  
2. Identify the different types of stationery used in offices today  
3. Draw a data life cycle chart  
4. Draw charts indicating different types of office layouts.  
 

Text Books:  
1. S.P Arora, Office Organisation and Management, Vikas Publishing House Pvt Ltd  
2. M.E Thakuram Rao, Office organisation and Management, Atlantic  
3. Judith Read, Mary Lea Ginn, Record Management, 10th Edition, Cengage Learning.  
 
Note: Latest edition of text books may be used.  
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PEOPLE MANAGEMENT – OEC  

Objective: The course aims to provide an overview to the learners of what it means 

to be an effective people manager. The programme is designed in such a manner so 

that the learners can develop leadership and communication skills and manage 

people in an Organisation effectively. 

  

Learning Outcomes: After completion of the course, learners will be able to:  

1. (a) Perform meditation techniques (Brain stilling exercise) for mind management;  

    (b) Create a personal development plan for oneself; 

    (c) Demonstrate decision making skills and prepare Time Management framework 

in real life situations;  

2. Analyze the applicability of People First Strategy in an Organisation;  

3. Demonstrate team building skills and leadership qualities;  

4. Conduct team evaluation and assessment;  

5. Demonstrate skills to resolve conflicts in an Organisation and lead teams.  

 

COURSE CONTENTS: 

Unit Unit wise 
Weightage of 
Marks (in %) 

C&K A&A 

1: Managing and Evaluating Oneself 20 √ √ 

2: Managing and Motivating Others 20 √ √ 

3: Building Team and Peer Networks 20 √ √ 

4: Managing Evaluation and Assessment 20 √ √ 

5: Leading People & Resolving Conflicts 20   √ 
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Unit 1: Managing and Evaluating Oneself Mind Management, Time Management, 

Tackling Time Robbers, Planning workload, Active Listening, Decision Making - 

steps, Managing your Manager, Evaluating and building a personal development 

plan for oneself. 

 

Unit 2: Managing and Motivating Others Basics of People Management and its 

significance, Difference between People Management and Human Resource 

Management; impact of individual and Organisational factors on people 

management, Motivating Others - Employee First Strategy: Employee First 

Customer Second. Developing Intrinsic Motivation amongst People - People First 

Strategy: Emerging cases. 

 

Unit 3: Building Team and Peer Networks Team Building Process, Managing 

Diversity in Teams, Competency mapping, Team Roles, Team Identity, Team 

Charter, Team Performance, Managing Behaviour of people in groups, 360 Degree 

Feedback as a Development tool. Group Dynamics, Challenges of getting work 

done; Significance of prioritization and assigning work to team members, 

Importance of peer networks in an Organisation.  

 

Unit 4: Managing Evaluation and Assessment Managing Performance, Appraisal 

methods, Role Reviews and performance management, Dealing with Poor 

Performers, Agreeing Performance Targets, Negative Feedback, Performance 

Management System, 360 Degree Feedback as a Performance Appraisal Tool.  

 

Unit 5: Leading People & Resolving Conflicts Leading people to achieve the vision 

and mission of the Organisation. Leadership for high performance culture, 

Leadership Styles for creating conducive Organisational climate and culture of 

excellence. Managing different types of conflicts in an Organisation, Problem solving 

and quality improvement process.  

 

Practical Exercises:  

The learners are required to:  

1. Practice of meditation techniques (brain stilling exercise) for mind management.  

2. Build a Personal Development Plan for themselves.  

3. Prepare Time Management framework for themselves.  
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4. Participate in simulation exercise on preparing a workload plan in an 

Organisation based  on a case study.  

5. Participate in role play on active listening in an Organisation.  

6. Participate in role play for developing intrinsic motivation amongst other people.  

7. Discuss case study of HCL on Employee First Customer Second by Vinit Nayar.  

8. Discuss case studies of Organisations where People first strategy is being used.  

9. Conduct competency mapping of learners of the class.  

10. Conduct 360-degree feedback-role play and tips for development amongst the 

learners of the class.  

11. Participate in simulation activity wherein learners are divided into groups with 

one leader in each group wherein each team is assigned responsibility of planning 

and executing a business activity that shows the teamwork and leadership qualities 

followed by its presentation.  

12. Role play of 360-degree appraisal in groups (as formed in previous activity) 

assessing the performance of each member of the group.  

13. Discuss and analyze case study on High Performing Organisational culture. 

14. Discuss and analyze case study on High Performing Organisational climate.  
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Name of the Program: Bachelor of Business Administration (BBA) 
Course Code: BBA 2.1 

Name of the Course: Financial Accounting and Reporting 

Course Credits  No. of Hours per Week  Total No. of Teaching Hours  
4 Credits  4 Hrs  56 Hrs  

Pedagogy: Classrooms lecture, tutorials, and Problem Solving.  
Course Outcomes: On successful completion of the course, the Students will demonstrate  
a) The ability to prepare final accounts of partnership firms  
b) The ability to understand the process of public issue of shares and accounting for the same  
c) The ability to prepare final accounts of joint stock companies.  
d) The ability to prepare and evaluate vertical and horizontal analysis of financial statements  
e) The ability to understand company’s annual reports.  
 

Syllabus:  Hours  
Module No. 1: FINAL ACCOUNTS OF PARTNERSHIP FIRM  10  

Meaning of Partnership Firm, Partnership deed-clauses in partnership deed, Preparation of 
Final accounts of partnership firm-Trading and Profit and Loss Account, Profit and Loss 
Appropriation Account, Partners capital account and Balance sheet. Goodwill- Nature, Factors 
influencing goodwill and methods of valuation of goodwill (Average and super profit methods)  

Module No. 2: ISSUE OF SHARES  08  
Meaning of Share, Types of Shares – Preference shares and Equity shares – Issue of Shares at 
par, at Premium, at Discount: Pro-Rata Allotment; Journal Entries relating to issue of shares; 
Preparation of respective ledger accounts; Preparation of Balance Sheet in the Vertical form 
(Practical Problems).  
Module No. 3: FINAL ACCOUNTS OF JOINT STOCK COMPANIES  12  
Statutory Provisions regarding preparation of Company Final Accounts – Treatment of Special 
Items, Managerial Remuneration, Tax deducted at source, Advance payment of Tax, Provision for 
Tax, Depreciation, Interest on debentures, Dividends, Rules regarding payment of dividends, 
Transfer to Reserves, Preparation of Profit and Loss Account and Balance Sheet (Vertical Form 
Schedule -III) (Practical Problems).  

Module No. 4: FINANCIAL STATEMENTS ANALYSIS  12  

Comparative Statements - Comparative Income Statement, Comparative Balance Sheet; 
Common size Statements – Common Size Income Statement, Common Size Balance Sheet – 
Trend Percentages. (Analysis and Interpretation)  

Module No. 5: CORPORATE FINANCIAL REPORTING PRACTICES  10  

Corporate Financial Reporting - meaning, types, characteristics of Corporate financial report, 
users of corporate financial report; Components corporate financial report– general corporate 
information, financial highlights, letter to the shareholders from the CEO, management's 
discussion and analysis; Financial Statements-balance sheet, income statement, cash flow 
statement, and notes to the financial statements; Auditor's report; Significant Accounting 
Policies; Corporate Governance Report; Corporate Social Responsibility Report (Discuss only 
Role and Significance of above components of corporate financial report).  

Skill Developments Activities:  
1. Collect financial statement of a company for five years and analyse the same using trend 
analysis.  
2. Refer annual reports of two companies and list out the components.  
3. Draft a partnership deed as per Partnership Act.  
4. List out the accounting policies in annual report of the company  
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Text Books:  
1. Stephen P. Robbins, Management, Pearson  
2. Koontz and O‟Donnell, Management, McGraw Hill.  
3. L M Prasad, Principles of management, Sultan Chand and Sons  
4. V.S.P Rao/Bajaj, Management process and organization, Excel Books.GH25  
5. Appanniah and Reddy, Management, HPH.  
6. T. Ramaswamy : Principles of Management, HPH.  
Note: Latest edition of text books may be used.  
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Name of the Program: Bachelor of Business Administration (BBA) 
Course Code: BBA 2.2 

Name of the Course: Human Resource Management 

Course Credits  No. of Hours per Week  Total No. of Teaching Hours  
4 Credits  4 Hrs  56 Hrs  

Pedagogy: Classroom’s lecture, tutorials, Group discussion, Seminar, Case studies & field 
work etc.,  
Course Outcomes: On successful completion of the course, the students will be able to 
demonstrate  
a) Ability to describe the role and responsibility of Human resources management functions 
on business  
b) Ability to describe HRP, Recruitment and Selection process  

c) Ability to describe to induction, training, and compensation aspects.  

d) Ability to explain performance appraisal and its process.  
e) Ability to demonstrate Employee Engagement and Psychological Contract.  
 
Syllabus:  Hours  
Module No. 1: Introduction to Human Resource Management  10  

Meaning and Definition of HRM – Features Objectives, Differences between Human Resource 
Management and Personnel Management, Importance, Functions and Process of HRM, Role 
of HR Manager, Trends influencing HR practices  
Module No. 2: Human Resource Planning, Recruitment & Selection  14  

Human Resource Planning: Meaning and Importance of Human Resource Planning, Process 
of HRP  
HR Demand Forecasting- Meaning and Techniques (Meanings Only) and HR supply 
forecasting.  
Succession Planning – Meaning and Features  
Job Analysis: Meaning and Uses of Job Analysis, Process of Job Analysis – Job Description, 
Job Specification, Job Enlargement, Job Rotation, Job Enrichment (Meanings Only)  
Recruitment – Meaning, Methods of Recruitment, Factors affecting Recruitment, Sources of 
Recruitment  
Selection – Meaning, Steps in Selection Process, Psychometric tests for Selection, Barriers to 
effective Selection, Making Selection effective; Placement, Gamification – Meaning and 
Features  
Module No. 3: Induction, Training and Compensation  10  

Induction: Meaning, Objectives and Purpose of Induction, Problems faced during Induction, 
Induction Program Planning.  
Training: Need for training, Benefits of training, Assessment of Training Needs and Methods 
of Training and Development; Kirkpatrick Model; Career Development.  
Compensation: Direct and Indirect forms of Compensation (Meaning Only), Compensation 
Structure.  

Module No. 4: Performance Appraisal, Promotion & Transfers  14  
Performance appraisal: Meaning and Definition, Objectives and Methods of Performance 
Appraisal – Uses and Limitations of Performance Appraisal, Process of Performance 
Appraisal  
Promotion: Meaning and Definition of Promotion, Purpose of Promotion, Basis of promotion  

Transfer: Meaning of Transfer, Reasons for Transfer, Types of Transfer, Right Sizing of 
Work Force, Need for Right Sizing  

Module No. 5: Employee Engagement and 08  
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Psychological Contract  

Employee Engagement (EE): Meaning and Types of EE, Drivers of Engagement - 
Measurement of EE, Benefits of EE.  
Psychological contract: Meaning and features  
Skill Developments Activities:  
1. Preparation of Job Descriptions and Job specifications for a Job profile  
2. Choose any MNC and present your observations on training program  
3. Develop a format for performance appraisal of an employee.  
4. Discussion of any two Employee Engagement models.  
5. Analysis of components of pay structure based on the CTC sent by the Corporate to the 
institute for the various jobs of different sectors.  
 

Textbooks:  
1. Aswathappa, Human Resource Management, McGraw Hill  
2. Edwin Flippo, Personnel Management, McGraw Hill  
3. C.B.Mamoria, Personnel Management, HPH  
4. Subba Rao, Personnel and Human Resources Management, HPH  
5. Reddy & Appanniah, Human Resource Management, HPH  
6. Madhurimalal, Human Resource Management, HPH  
7. S.Sadri & Others: Geometry of HR, HPH  
8. Rajkumar: Human Resource Management I.K. Intl  
9. Michael Porter, HRM and Human Relations, Juta & Co.Ltd.  
10. K. Venkataramana, Human Resource Management, SHBP  
11. Chartered Accountants of India, New Delhi.  
Note: Latest edition of textbooks may be used.  

 

 

Name of the Program: Bachelor of Business Administration (BBA) 
Course Code: BBA 2.3 

Name of the Course: BUSINESS ENVIRONMENT 
Course Credits  No. of Hours per Week  Total No. of Teaching Hours  
4 Credits  4 Hrs  56 Hrs  
Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies.  

Course Outcomes: On successful completion Student will demonstrate  
a) An Understanding of components of business environment.  
b) Ability to analyse the environmental factors influencing business organisation.  
c) Ability to demonstrate Competitive structure analysis for select industry.  
d) Ability to explain the impact of fiscal policy and monetary policy on business.  

e) Ability to analyse the impact of economic environmental factors on business.  

Syllabus:  Hours  
Module No. 1: INTRODUCTION BUSINESS ENVIRONMENT  12  

Meaning of business, scope and objectives Business, business environment, Micro and Macro-
environment of business (social, cultural, economic, political, legal technological and natural) 
Impact of these factors on decision making in business, Environmental analysis, and 
Competitive structure analysis of Business.  
Module No. 2: GOVERNMENT AND LEGAL ENVIRONMENT  16  
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Government Functions of the State, Economic role of government, State intervention in 
business- reasons for and types of state intervention in business. Impact of Monetary policy, 
Fiscal policy, Exim policy and industrial policy on business.  
Legal environment - Various laws affecting Indian businesses  

Module No. 3: ECONOMIC ENVIRONMENT AND GLOBAL ENVIRONMENT  13  
An overview of economic environment, nature of the economy, structure of economy, factors 
affecting economic environment.  
Globalisation of business; meaning and dimensions, stages, essential conditions of 
globalisation, foreign market entry strategies, merits and demerits of globalisation of business, 
Impact of Globalisation on Indian businesses, Forms of globalisation of businesses - MNCs, 
TNCs etc..  
Module No. 4: TECHNOLOGICAL ENVIRONMENT  10  

Meaning and features; types of innovation, Impact of Technological changes on business, 
Technology and Society, Technological Acquisition modes, IT revolution and business, 
Management of Technology.  
Module No. 5: NATURAL ENVIRONMENT  05  

Meaning and nature of physical environment. Impact of Natural environment on business.  
Skill Developments Activities:  
a) List out key features of recent Monetary policy published by RBI impacting businesses.  
b) Give your observation as to how technology has helped society.  

c) Draft Five Forces Model for Imaginary business.  
d) Identify the benefits of Digital transformation in India.  

Text Books:  
1. Dr. K Ashwatappa: Essentials Of Business Environment  
2. Sundaram & Black: The International Business Environment; Prentice Hall  
3. Chidambaram: Business Environment; Vikas Publishing  
4. Upadhyay, S: Business Environment, Asia Books  
5. Chopra, BK: Business Environment in India, Everest Publishing  
6. Suresh Bedi: Business Environment,Excel Books  
7. Economic Environment of Business by M. Ashikary.  
8. Business Environment by Francis Cherrinulam  
 
Note: Latest edition of text books may be used.  
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Name of the Program: Bachelor of Business Administration (BBA) 
Course Code: BBA 2.3 

Name of the Course: Business Mathematics 

Course Credits  No. of Hours per Week  Total No. of Teaching Hours  
4 Credits  4 Hrs  56 Hrs  
Pedagogy: Classroom’s lecture, tutorials, Problem solving.  

Course Outcomes: On successful completion of the course, the students will demonstrate  
a) The Understanding of the basic concepts of business maths and apply them to create solve 
and interpret application problems in business  
b) Ability to solve problems on various types of equation.  
c) Ability to solve problems on Matrices and execute the laws of indices, law of logarithm and 
evaluate them.  
d) Ability to apply the concept of simple interest and compound interest bills discounted etc. 
and apply them in day-to-day life.  
e) Ability to solve problems on Arithmetic progression, Geometric progression and construct 
logical application of these concepts.  
Syllabus:  Hours  

Module No. 1: NUMBER SYSTEM  04  

Introduction – Natural Numbers - Even Numbers – Odd Numbers – Integers – Prime 
Numbers – Rational and Irrational numbers, Real Numbers, HCF and LCM (Simple Problems).  

Module No. 2: THEORY OF EQUATIONS  10  

Introduction – Meaning - Types of Equations – Simple/ Linear Equations and Simultaneous 
Equations (only two variables), Elimination and Substitution Methods only. Quadratic 
Equation - Factorization and Formula Method (ax² + bx + c = 0 form only). Simple problems.  

Module No.3: INDICIES, MATRICES AND LOGARITHMS  16  

Meaning – types – operation on matrices – additions – subtractions and multiplication of two 
matrices – transpose – determinants – minor of an element – co-factor of an element –inverse – 
crammers rule in two variables – problems. Indices and Logarithms: Meaning- Basic Laws of 
Indices and their application for simplification. Laws of Logarithms –Common Logarithm, 
Application of Log Table for Simplification.  

Module No. 4: COMMERCIAL ARITHMETIC  16  

Simple Interest, Compound Interest including yearly and half yearly calculations, Annuities, 
Percentages, Bills Discounting, Ratios and proportions, duplicate-triplicate and sub-duplicate 
of a ratio. Proportions: third, fourth and inverse proportion - problems.  

Module No. 5: PROGRESSIONS  10  

PROGRESSIONS: Arithmetic Progression - Finding the ‘nth’ term of AP and Sum to nth term 
of AP. Insertion of Arithmetic Mean Geometric Progression – Finding the ‘nth’ term of GP and 
sum to ‘nth’ term of GP and insertion of Geometric Mean.  
Skill Developments Activities:  
1. Develop an Amortization Table for Loan Amount – EMI Calculation.  
2. Secondary overhead distribution summary using Simultaneous Equations Method.  
3. Application of Matrix In Business Problems  

Text Books:  
1. Saha: Mathematics for Cost Accountants, Central Publishers  
2. R.G. Saha and Others – Methods and Techniques for Business Decisions, VBH  
3. Dr. SanchetiandKapoor: Business Mathematics and Statistics, Sultan Chand  
4. Zamarudeen: Business Mathematics, Vikas  
5. R.S Bhardwaj :Mathematics for Economics and Business  
6. Madappa, mahadi Hassan, M. IqbalTaiyab – Business Mathematics, Subhash  
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7. G.R. Veena and Seema : Business Mathematics and Statistics I.K. Intl Publishers  
Note: Latest edition of text books may be used.  

Name of the Program: Bachelor Business Administration (BBA) 
Course Code: BBA.2.6 (OEC) 

Name of the Course: People Management 

Course Credits  No. of Hours per Week  Total No. of Teaching Hours  
3 Credits  3 Hrs  45 Hrs  

Pedagogy: Classroom’s lecture, tutorials, Group discussion, Seminar, Case studies.  
Course outcome: On successful completion of the course, student will demonstrate:  
1. Ability to examine the difference between People Management with Human resource 
Management  
2. Ability to explain the need for and importance of People Management.  

3. Ability to explain role of manager in different stages of performance management process  
4. Ability to list modern methods of performance and task assessment.  

5. Ability to analyse the factors influencing the work life balance of an working individual.  
 
Syllabus:  Hours  
Module No. 1: Introduction to People Management  06  

Diversity in organisation: age, gender, ethnicity, race, and ability. People Management: 
Meaning, Features, Significance of people management, Difference between People 
Management and Human Resource Management, impact of individual and organizational 
factors on people management.  
Module No. 2: Getting Work Done and Assessment and Evaluation  12  

Getting work done: Challenges of getting work done, significance of prioritization and 
assigning work to team members.  
Performance Management: meaning, role of a manager in the different stages of the 
performance management process, Types of Performance assessment, Assessment and 
Evaluation Process of evaluation of tasks in the organisation. Modern tools of assessment and 
evaluation of tasks and performance.  
Module No. 3: Building Peer Networks and Essentials of Communication  12  

Building Peer Networks: Understanding the importance of peer networks in an organization; 
being able to influence those on whom you have no authority; challenges Peer networking 
and different types of people networking in the workplace.  
Essentials of Communication: Concept of the communication process with reflection on 
various barriers to effective communication and ways to overcome, Types of Communication 
and Channels of Communication.  

Module No. 4: Motivation  08  

Meaning, Importance and need for motivation, team motivation- meaning, importance team 
motivation, types of Motivators and Modern methods of motivation  
Module No. 5: Managing Self  07  

Reflection on what does it mean to be a people manager; building a personal development 
plan for oneself, Self-Stress Management: Causes for stress, work life Balance, Importance of 
Work life balance, Factors influencing Work life Balance.  

Skill Developments Activities:  
1. Analyse two cases on any of the above content indicated above.  
2. List out the modern tools to performance assessment and evaluation.  
3. Conduct a survey of work life balance of working individuals  
4. Draft a Career development of working individual in the middle level management.  
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Text Books:  
1. McShane, Steven L. and Mary Ann Von Glinow, Organizational Behavior: Emerging 
Knowledge and Practice for the Real World. McGraw-Hill, latest edition, ISBN: 0-07-115113-3.  
2. Bernardin, H. John and Joyce E. A. Russell. Human Resource Management: An Experiential 
Approach. McGraw-Hill, 6/e. ISBN: 0078029163  
3. Argyris, C. (1974). Personality vs. Organization. Organizational Dynamics. Vol. 3. No. 2, 
Autumn.  
4. Blume, B. Baldwin, T. and Ryan, K. (2013). Communication Apprehension. A barrier to 
students leadership, adaptability and multicultural appreciation. Academy of Management 
Learning & Education, Jun, Vol. 12 Issue 2, p158-172.  
5. Colquitt, J.A., LePine, J.A., & Wesson, M.J. (2009) Organizational Behavior: Improving 
Performance and Commitment in the Workplace (International edition). New York: McGraw-
Hill.  
6. Goleman, D. (1998). Working with Emotional Intelligence. Bantam Books,  
 
Note: Latest edition of text books may be used.  
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Name of the Program: Bachelor of Business Administration (BBA) 
Course Code: BBA 2.6 (OEC) 

Name of the Course: RETAIL MANAGEMENT 

Course Credits  No. of Hours per Week  Total No. of Teaching Hours  
3 Credits  3 Hrs  45 Hrs  
Pedagogy: Classroom’s lecture, tutorials, Group discussion, Seminar, Case studies.  

Course Outcomes: On successful completion Student will demonstrate ;  
a) An understanding of the types and forms of Retail business.  
b) Ability to examine Consumer Behaviour in various environment.  
c) Ability to analyse various Retail operations and evaluate them.  
d) Ability to analyse various marketing mix elements in retail operations.  
e) An understanding of Information Technology in retail business.  
 
Syllabus:  Hours  
Module No. 1: INTRODUCTION TO RETAIL BUSINESS  08  
Definition – functions of retailing - types of retailing – forms of retail business ownership. 
Retail theories – Wheel of Retailing – Retail life cycle. Retail business in India: Influencing 
factors – present Indian retail scenario.  
Module No. 2: CONSUMER BEHAVIOUR IN RETAIL BUSINESS  08  
Buying decision process and its implication on retailing – Influence of group and individual 
factors, Customer shopping behaviour, Customer service and customer satisfaction.  

Module No. 3: RETAIL OPERATIONS  08  

Factors influencing location of Store - Market area analysis – Trade area analysis – Rating Plan 
method - Site evaluation. Retail Operations: Stores Layout and visual merchandising, Stores 
designing, Space planning, Inventory management, Merchandise Management, Category 
Management.  
Module No. 4: RETAIL MARKETING MIX  14  

Introduction -Product : Decisions related to selection of goods (Merchandise Management 
revisited) – Decisions related to delivery of service. Pricing : Influencing factors – approaches 
to pricing – price sensitivity - Value pricing – Markdown pricing. Place : Supply channel – 
SCM principles – Retail logistics – computerized replenishment system – corporate 
replenishment policies. Promotion : Setting objectives – communication effects - promotional 
mix.  
Module No. 5: INFORMATION TECHNOLOGY IN RETAILING  07  
Non store retailing (e-retailing) - The impact of Information Technology in retailing - Integrated systems 

and networking – EDI – Bar coding – Electronic article surveillance – Electronic shelf labels – customer 

database management system.  
Skill Developments Activities:  
1. Draw a retail life cycle chart and list the stages  

2. Draw a chart showing a store operations  

3. List out the major functions of a store manager diagrammatically  

4. List out the current trends in e-retailing  
5. List out the Factors Influencing in the location of a New Retail outlet  
Text Books:  
1. Suja Nair; Retail Management, HPH  

2. Karthic – Retail Management, HPH  

3. S.K. Poddar& others – Retail Management, VBH.  

4. R.S Tiwari ; Retail Management, HPH  

Note: Latest edition of text books may be used.  

 




